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Afew years ago, “Six Degrees 
of Kevin Bacon” was a very
popular phenomenon. It is 

the theory that no matter what major
entertainment/sports/music name you
pick, you can link that person to the
actor Kevin Bacon within six
connections. It became so big that 
Kevin Bacon created a new organization
(www.SixDegrees.org) to use the concept
to help spread the word about various
charitable organizations. “Six Degrees”
also illustrates a very quick and
individualized way to sell yourself 
or a concept. 

You might wonder what
this has to do with public
relations in general or you 
in particular. The fact that
so many people can be
connected in so few steps
shows how small the world
we live in really is. Try
replacing Kevin Bacon with
yourself and see how many
professional acquaintances
you can connect with in six
degrees or less. The more people with
whom you can connect, the more
opportunities you have to market
yourself as a law librarian and the
value of the work that you do. This
individualized PR, which we all must
conduct on a regular basis to promote
ourselves, can be very successful.

If you can link yourself to notable
names in your field, you most likely 
have done a good job focusing on
individualized PR. In “Six Degrees,”
each link represents one point in the
“Bacon number.” The more links between
you and other people, the higher your
Bacon number. The higher the Bacon
number, the more likely you have been
successful at conducting individualized
PR. In today’s fragile economy, the ability
to sell yourself by educating others about
who you are and what you do is essential
to the survival of the profession and the
education of others about what we do as
law librarians.

The problem is creating time for
working on individualized PR. In today’s
fast-paced world, when can you make
time to develop skills for promoting
yourself? Most often in a library setting,
people tend to think of public relations
as a well-thought-out plan devised by

librarians sitting around and
brainstorming, hiring a consultant, or
just thinking ideas through until an
organized and documented plan is in
place. The reality is that as a librarian
you are involved in public relations on 
a very personal level in nearly everything
you do during the course of a business
day.

Do any of the following examples
happen to you? If so, there are
opportunities to perform some
individualized PR through daily

interactions in
workplace

settings.

1. You walk in the door to the 
office and say hello to either 
the secretary or circulation desk
attendant.

2. You participate in a conference
call with your colleagues and 
a faculty member, law school
development office administrator,
or member of the alumni board.

3. You go to lunch with a local 
court librarian and she brings
along a friend who works at the
downtown branch of the public
library.

4. You attend a meeting of the
circulation department to discuss
the topic of the new security
guard program.

5. Your supervisor schedules you 
to cover the reference desk from 
3 - 5 p.m.

Each of the above daily occurrences
creates the opportunity to advance your
agenda of publicizing what you do and
the value it has to the community. Any

interaction with someone else, whether it
is a colleague, an employee, or a friend,
gives you the occasion to share a story 
or explain more about what you do. 

Turning everyday occurrences into
PR events takes a little planning and
organization, but since we are all pressed
for time, the emphasis is on simple and
easy. Also, a little preparation goes a long
way. Try the following six ways to market
yourself and enhance your individualized
PR program.

Carry the card.
The card is your business card. Keep 
a few everywhere: in your briefcase,

notepad folder, wallet, and your
luggage tag holder. You never
know when you might need
one, and they even come 
in handy for taking down
others’ information if they
forgot their cards. If your
institution does not offer
individual cards, it is
economical to purchase a 
box of cards with general

information and a blank space
where employees can write their names

and numbers. 

Be prepared.
Make sure you have some basic statistics
on hand for telling people what you 
do and how you do it. It never hurts 
to compile a list of talking points for
general purposes. Our library has one
just for tours so that both student
admission counselors and librarians can
refer to it. It can also be distributed to
staff you supervise in case they find
themselves in a work situation in which
someone asks about the library.

Carry a calendar.
In today’s tech-savvy world, a paper
calendar might be fairly obsolete. If you
are a gadget guru, make sure your online
calendar is current. Block off personal
times as well as work meetings and
events. Be considerate in making sure
you do not double-book yourself.
Printing your calendar for the week 
and tucking it in your notepad is 
helpful when you are on the run. If your
calendar is still paper-based, make sure
you always carry it. A calendar makes 
it easier for you to stay organized and
connect with others.
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Who is or was your
favorite Supreme Court
justice and why?
“I have always been inspired by the legal
career of Justice Thurgood Marshall.
Because of his tireless efforts in Brown 
v. Board of Education and his fearless 
use of the law to champion civil rights,

African Americans
have been able to
achieve goals that
were previously
denied to our
ancestors. Justice
Marshall broke
down barriers
throughout his
career, and his
life’s work,
along with
that of many
others, paved

the way 
for our new president.

“I am thrilled that the significance
and breadth of his work as a lawyer and
jurist will be highlighted during the
2009 AALL Annual Meeting in
Washington, D.C. The Black Caucus’
program on the collection of Thurgood
Marshall Papers at the Library of Congress
should be both educational and uplifting.”

—Lisa A. Goodman, senior public
services librarian at Texas Wesleyan
University School of Law in Fort Worth

“My favorite Supreme Court Justice was
Sandra Day O’Connor, the first woman
to be seated on the nation’s highest

m e m b e r  t o  m e m b e r
court. This accomplished
Stanford Law School
graduate, who had served on
her school’s law review and
graduated near the top of
her class, was unable to
secure employment with a law firm
in California because she was a female,
so she opted for a career in public service
rather than in the private sector.

“At the time she was appointed to
the Court, controversy raged over the
abortion issue, and conservatives feared
her as too liberal on the issue, while the
liberal segment worried that she would
work to overturn Roe v. Wade. During
her 25-year tenure on the Court, Justice
O’Connor demonstrated fairness and
refused to allow her personal beliefs to
cloud her judgment on the bench. 
Roe v. Wade was never overturned.

“Justice O’Connor retired from the
bench in 2006. She occupies her time
caring for her husband who is stricken
with Alzheimer’s, golfing, reading,
writing, and teaching. O’Connor has
also been the recipient of numerous
honors and awards.”

—Carey Rowan, director of the Contra
Costa County Public Law Library in
Martinez, California

“My response is Pierce Butler, because 
he was the lone dissenter in Buck v. Bell.
When faced with the issue of forced
sterilization of the ‘feeble-minded,’
Oliver Wendell Holmes, Jr.’s response
was ‘three generations of imbeciles 
are enough.’ Butler wouldn’t even
dignify the issue with a written opinion.
He simply said, ‘No.’”

—Dan Blackaby,
bibliographic services
manager at Western 
State University College
of Law Library in
Fullerton, California

“My favorite Supreme Court Justice 
is Antonin Scalia. Justice Scalia’s
intellectual acuity is unmatched by 
his counterparts on the bench. His
opinions, particularly in dissenting in
the Boumediene v. Bush decision, are
cutting and rather revealing of the
judicial finagling
that takes place 
in the Supreme
Court. I
particularly enjoy
the fact that those
who disagree with
Justice Scalia
usually dismiss
him as a right-
wing fanatic
rather than
challenge the
validity of his
arguments.”

—George P. Carter, reference librarian
at the Law Library for San Bernardino
County in San Bernardino, California.
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For more responses to this month’s
“Member to Member” question, please
visit www.aallnet.org/products/
pub_sp0906.asp.

what’s your bacon number— continued from page 7

Do homework. 
This goes hand in hand with being
prepared. Even five or 10 minutes of
research on an organization, a leader, 
or a business acquaintance will pay off.
Skim a book, run a search in a database,
or check out a Web site, and it will help
prevent the “deer in the headlights” look
when you meet someone new. 

Be open to change.
You might have figured out that not
everyone is like you. Following from this
easy observation is the fact that if you 
are open to entertaining new ideas, a
conversation or meeting will be more light-
hearted. By being open-minded, you may

also learn something new or receive an
offer to participate in something different.
Routines are good, tradition is comforting,
but in the world of promoting yourself,
being open to change and flexibility has 
to be high on your list of mantras.

Listen.
While the topic of this article is ultimately
selling yourself, there is a lot to be gained
from being an excellent listener. You do not
have to be a “yes” person, but listening and
responding appropriately conveys a strong
message to others. Good listeners have a
great reputation among peers and others.
Put yourself in this position, and you will
have people listening to you as well.

Take one step at a time, and try one 
or two of these six items to increase your
Bacon number. Doing so ultimately
increases your connections, recognition,
and awareness of your value within the
community. The art of marketing yourself
is an ongoing task. Using the “Six Degrees”
concept and some of these individualized
PR suggestions can make the task much
easier and more successful. ■

Duane A. Strojny (strojnyd@cooley.
edu) is a member of the AALL Public
Relations Committee and associate dean
for library and instructional support at
Thomas M. Cooley Law School with
campuses in Auburn Hills, Grand Rapids,
and Lansing, Michigan.
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