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P romote. Never pass up an opportunity to promote
your library to anyone. No place is off-limits —

whether it’s in an elevator, cafeteria or hallway.
Always carry business cards with you. 

U ndertake. Volunteer to serve on a committee in your
organization — United Way campaign, social

action committee, etc. It will be a positive experience
and an opportunity to tell others about your library.

B e creative. Hold a “Law Library Week” with events
to showcase your library’s services, technology and

collection. You can tailor programs and events to reach
all your clients.

L earn. Stay abreast of the current issues in our
profession. Let your clients know that you attend

local and national continuing education programs.

I nvigorate. Enliven your library with some tasteful
seasonal decorations. Try suspending a few large

sparkling snowflakes or golden fall leaves from a
ceiling in one of the library rooms. It can create a
warm and welcoming atmosphere to an otherwise
austere room! You’ll be surprised how many people
notice the addition and enjoy it.

C reate. Create good will by hosting social events in
the library. Some examples are juice and muffins in

the morning, pot-luck lunches, and punch-and-cookies
receptions. Use any holiday or season for a theme. 
The possibilities are endless!

by Frances BertelliPublic Relations

How Do You Spell Public Relations?
In the midst of your busy day, how can you take care of all the things you need to and still have gray matter left to find the time and
energy for a public relations campaign? Why not spell your way to improved public relations?

There are lots of elements in a good public relations plan. But there is only one place to start. Public relations begins with Y-O-U! 
A public relations plan can’t begin without YOU!
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R emind. Take every opportunity to remind library users of the services
you offer. List them on eye-catching bookmarks, brochures, and your

Web site.

E nthuse. Be enthusiastic about your profession, your library and your
accomplishments. It’s an exciting time to be an information professional.

Let others know!

L isten. Ask for and listen to new ideas from library clients and staff. 
Put a suggestion box in the library. Most people are pleased that you

are interested in their ideas.

A spire. Aim each year to try a new public relations idea and to improve
on one already in place. Don’t become stagnant!

T ry. Perhaps not all your public relations ideas will be equally successful,
but don’t give up! Keep the ideas that work well and move on.

I nform. Keep clients informed about what’s new in the library: new
acquisitions, new technology, new staff, etc. Don’t let the library drop 

off their radar screens!

O pen. Have an open house in the library to showcase your public
relations efforts; it could feature your new brochures, any new

technology, the suggestion box, and decor.

N etwork. Never pass up an opportunity to network with colleagues 
and learn about their PR activities. Become active in your local 

library community. Consider joining the AALL PR committee.

S hare. Share your PR materials and success with colleagues at 
AALL Chapter meetings or workshops and in the activities area 

at the AALL annual conference.

Mentoring continued from page 33

• Follow through. Keep in touch after the
meeting. Tell your mentee how much
you enjoyed meeting him or her, and
check in to see what kind of progress
he or she is making. If your mentor
gave you some advice that turned out
to be helpful or introduced you to
someone with common interests, let him
or her know and express your thanks.

• Not every pair in the mentoring
program is successful. If you don’t 
click with your partner, don’t be
discouraged. Make every effort to 
do what you can to have a positive

experience. Give the program at least
one more try the following year.

Suggestions for the Program
Ruth: The mentoring program is such a
worthwhile experience that I’m surprised
that everyone doesn’t participate! To
enhance the program’s appeal and
effectiveness, we suggest that it be
integrated with the range of CONELL
programmatic activities. Perhaps there
could be an event at CONELL where
mentors and mentees were introduced,
both to each other and to all of the
CONELL participants. In this way, partners

would not have to hunt each other down
at crowded Annual Meeting functions in
unfamiliar surroundings where there is 
no way to prearrange a meeting spot,
especially for meeting with a stranger. 
The CONELL event might also be a good
marketing tool for the program.
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