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You're known by many titles ...

Exalted Kiower of
AU Things
Knowalle

(Yeah, we kind of like that one too) ——

d
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But none of them reflect the true value of what you
mean to your organization.

It's our privilege to work closely with you. We've seen firsthand the incredible
depth and breadth of what you do. In fact, you and your ideas have helped
shape LexisNexis as much as anyone over the past 30 years.

For this, thank you. And as always, we are proud to be at your service.
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