


Facebook. When we first considered
creating the Duke University Law Library’s
page, we were encouraged by the discovery
that roughly 70 percent of our current first-
year students had joined a social “group” 
in Facebook for the class of 2010. 

Of course, nothing prevents today’s law
students from also using MySpace, Second
Life, or other communities. The major
difference with Facebook is that librarians
can actually find them. Because of
Facebook’s strict policy against the use of
pseudonyms, there is a culture of honesty
that is not always found in other online
communities. While one may stumble
across the occasional profile for “Paris
Hilton” or “Eli Manning,” generally
Facebook users are who they claim to be. 

Facebook promotes this candor not
only through the deletion of obviously 
fake profiles, but also through a rather
paradoxical commitment to privacy. Users
enjoy a great deal of control over who may
view their full profiles, add them as friends,

see their News Feed (automatic updates 
to friends about changes to one’s profile), 
or even locate them at all in the Facebook
search engine, Google, or other sources.
The insular, yet open, nature of Facebook
makes it an ideal place to find law students
where they live. “It’s a fairly attractive
interface that the students are familiar
with,” says Linitz, “and we want to be there
for them when they look for information.”

Additionally, Facebook offers libraries
an unprecedented opportunity to customize
their pages through its Facebook Platform.
In early 2007, the company invited users 
to design their own applications, in order 
to better customize their pages. Libraries on
Facebook may create their own catalog and
database search functions, modify existing
chat/instant message applications, and
generally build a more sophisticated page
than the limited templates offered by other
sites. Several applications will even import
content (such as library blog entries)
automatically, meaning that pages require
only minimal maintenance on
the part of administrators. 
This particularly appealed to
Glassmeyer. “A couple hours at
the front end to set everything
up, and then it pretty much
runs itself,” she says.

Building a Presence
In order to create a Facebook
Page, at least one library staff
member must have a personal
account. Registration is fast 
and free; although the user’s
dashboard (the page one sees
upon logging in) does contain
some advertising, there are
never ads on individual profiles
or on Facebook Pages.
Particularly hesitant staff
members may set their accounts to the
highest privacy settings, so that only
approved friends may view their personal
profile. (This has no effect on who may
view the library’s institutional page.)

Registered Facebook users may build 
a page at www.facebook.com/pages/
create.php. (A page’s creator may also 
invite other staff members to become page
administrators; this allows changes to be
made if the primary administrator is away
from the office and prevents burnout on
the part of a single administrator.) After
creating a page in the “Library/Public
Building” category, a basic template of
blank content boxes will appear; the
customization process is straightforward
and fast. There are several fixed sections
(the image, General Information, News

Feed, and Fans) which cannot be shifted 
or removed. However, optional features 
(the Wall, Discussion Board, Video,
Photos) may be moved by clicking and
dragging them elsewhere on the page or
deleted from the page altogether. 

Facebook Applications offer additional
opportunities to customize a library’s page.
These applications may be created by
Facebook staff or by amateur programmers
using the Facebook Platform. Some of the
most popular applications for library pages
include Simply RSS (which automatically
imports entries from existing library blogs,
new titles in the library’s catalog, or other
designated RSS feeds), Meebo Me (an
instant message window embedded in the
library’s page), WorldCat, and JSTOR
(search boxes for the perennial librarian
favorites). 

Some Facebook applications that were
originally developed for use on personal
profiles are still not available to place on
institutional pages, although one can always

appeal directly to the application’s creator 
to re-code the application. If this is
unsuccessful, administrators may be able to
modify the application themselves, through
the use of Static FBML (an application that
allows administrators to add and customize
up to three new content boxes with either
basic HTML or “Facebook Markup
Language”). 

For the Duke University Law Library
page, we adapted an existing AOL Instant
Messenger application (still available only
for profiles) by placing the code into a
Static FBML box. Finally, administrators
can simply design the desired application
from scratch through Facebook Platform,
although this requires an intermediate
knowledge of programming. “I keep hoping
that someone more talented than myself
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Finding Inspiration

Law library pages currently available in
Facebook, with thanks to the administrators
who share their experiences in this article:

Duke University Law Library
(http://duke.facebook.com/profile.php?
id=7739830819)

Harvard Law School Library
(http://harvard.facebook.com/profile.
php?id=9988250562)

Heafey Law Library, Santa Clara University
(http://scu.facebook.com/profile.php?id=
40755505007)

Nova Southeastern University Law 
Library and Technology Center
(http://nova.facebook.com/profile.php?
id=6300758860)

University of British Columbia Library
(http://ubc.facebook.com/profile.php?
id=6582698414)

University at Buffalo Law Library
(http://buffalo.facebook.com/profile.php
?id=9003151019)

University of Kentucky Law Library
(http://utk.facebook.com/profile.php?
id=19878188104)
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within UK will create an application that
allows students to search our OPAC,” 
says Glassmeyer. Until then, the WorldCat
application suffices for the University of
Kentucky page.

Building a Buzz
While Facebook Pages are quick to create
and customize, promotion may take
considerably more effort. Students tend to
use Facebook as a resource to communicate
with friends, and some may recoil at the
idea of librarians and professors invading
their community. A clear and prominent
user privacy policy may help to ease
concerns; students should be assured that
becoming a “Fan” of the page does not
necessarily allow administrators to view 
their personal profiles (as it ordinarily would
when they befriend another individual
account). In addition, the “Insights” user
data feature provides administrators with
only general information about page views
and visitor demographics; nothing is linked
to an individual visitor’s identity.

Although Facebook Pages do contain 
an option for (fee-based) targeted
advertising, administrators agree that law
libraries should approach marketing with 
a light touch. Glassmeyer summarizes the
typical page creator’s dilemma. “I’m torn
between letting students find our page
organically and really publicizing it and
trying to get the fan numbers up,” she says. 

Harvard has relied thus far on word of
mouth; a networking application currently
being developed by law school staff will give
the page additional exposure. The University
at Buffalo Law Library’s promotion has been
similarly low-key, through announcements
on several of UB Law’s school-related groups
within Facebook. “We will be expanding
our promotion gradually,” Milles says. 
“We don’t want to contravene Facebook
custom by being too obnoxious about it.” 

At Duke Law, our most successful
“marketing” effort was entirely accidental.
About a week after the quiet launch of our
Facebook page in November 2007, the law
school’s Web site was disabled by hackers.
As our technical staff worked to clean 
and restore the entire site, they created a
temporary home page of popular and useful
links. Since our Facebook page contained
direct links to many campus-wide library
resources (unaffected by the hacking), such
as the interlibrary loan system login and
various legal research databases, we linked it
from the temporary home page. Overnight,
our user statistics increased by 600 percent,
and many students opted to become “Fans”
of the page.  

While that is an extreme example
(which I hope never happens to another 
law school), it does underscore the
conventional wisdom among law library
page administrators: the most effective way
to promote a Facebook page is from the
ground up. Word of mouth among the
student community lends a page more
credibility; if the page clearly meets an
immediate user need, so much the better.
Although Duke’s Facebook user statistics
dropped sharply as soon as the Law School
Web site was fully restored, new fans do
continue to find us, as they notice the page
linked from their friends’ Facebook profiles
or discover it on the law library Web site.
(See “Keeping Momentum” on this page 
for additional tips for promoting a library
Facebook page.)

Worth the Effort?
Most law library page administrators 
would recommend Facebook Pages to their
colleagues, especially in the academic library
community. “Facebook pages are not going
to replace traditional library Web pages 
or even library blogs,” Glassmeyer
acknowledges. “However, they will
supplement these presences.” 

Linitz agrees. “Being accessible to our
users through a variety of methods keeps 
us relevant and on the students’ ‘radar
screens,’” she says.

While Facebook Pages may not be as
immediately useful for court or law firm
libraries, these institutions can still indirectly
benefit from the open channel of
communication between summer associates
and their “home” libraries. New attorneys
who fear asking a dumb or basic question 
at work may be more likely to do so
anonymously through their law school
library’s chat or instant message applications
in Facebook.

Law librarians who may be pondering
the creation of a Facebook Page are far from
alone. Several library-specific groups within
Facebook are excellent places to gather
practical tips and best practices. These
groups, which include “Librarians Using
Facebook Pages” and “AALL Members on
Facebook,” offer additional opportunities 
for networking and collaboration. Facebook
neophytes might be surprised by how many
of their colleagues are already there. With
the arrival of Facebook Pages, it’s never been
a better time to join them. ■

Jennifer L. Behrens (behrens@law.duke.
edu) is a reference librarian and lecturing
fellow at the Duke University School of Law
Library and is the primary administrator of its
Facebook Page. 

Keeping Momentum

In order to keep a Facebook Page high on
users’ radar, administrators must inform
their communities of the page and
periodically make meaningful additions that
will be mentioned on fans’ News Feeds.
The following are marketing suggestions
from current law library page
administrators.

1. Create a link to your Facebook Page
on the library’s Web site, blog, and 
in staff e-mail signatures.

2. Mention your Facebook Page at the
end of classes as another avenue 
for library assistance.

3. Post all library orientations and
research trainings to your Facebook
“Events” section.  

4. Write a weekly “research tip” or 
other unique content on your Wall 
or Discussion Board. 

5. Maintain and update photo albums 
of interest, such as virtual displays.

6. Hold a monthly trivia contest open
only to your Facebook fans.

AALLSpectrum_Apr2008:AALLSpectrum_Nov  3/17/08  11:19 AM  Page 17


